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“A
s C

S
R

 is p
a

r
t o

f th
e
 str

a
te

g
y
 o

f K
in

g
 L

o
u

ie
, w

e
 b

e
c
a

m
e
 m

e
m

b
e
r
 o

f th
e
 F

W
F

 in
 2

0
1
5

. W
e
 

a
r
e
 
d

e
d

ic
a

te
d

, 
c
o
m

m
itte

d
 
a

n
d
 
p

e
r
so

n
a

lly
 
m

o
tiv

a
te

d
 
to

 
C

S
R

 
a

n
d
 
e
x

p
e
c
t 

th
e
 
sa

m
e
 
fr

o
m

 
a

ll 

o
u

r
 
s
u

p
p

lie
r
s
. 

W
e
 
b
e
lie

v
e
 
in

 
a
 
c
o
n

tin
u

o
u

s 
im

p
r
o
v
e
m

e
n

t 
p

r
o
c
e
ss 

a
n

d
 
fe

e
l 

r
e
sp

o
n

s
ib

le
 
fo

r
 

a
n

d
 
c
o
n

n
e
c
te

d
 
w

ith
 
th

e
 
p

e
o
p

le
 
th

a
t 

m
a

k
e
 
o
u

r
 
p

r
o
d

u
c
ts

. 
W

e
 
in

tr
o
d

u
c
e
d
 
a

n
d
 
e
x

p
la

in
e
d
 
th

e
 

F
W

F
 p

r
in

c
ip

le
s a

n
d
 w

a
y
 o

f w
o
r
k

in
g
 in

 o
u

r
 o

r
g
a

n
isa

tio
n

. O
n

 in
te

r
n

a
tio

n
a

l sa
le

s m
e
e
tin

g
s 

w
e
 e

m
p

h
a

s
iz

e
d
 o

u
r
 se

r
io

u
s
n

e
ss

, o
b
lig

a
tio

n
 a

n
d
 in

v
ite

d
 a

ll c
o
u

n
tr

ie
s to

 jo
in

 u
s in

 th
is n

e
w

 

d
ir

e
c
tio

n
. 

In
 
o
u

r
 
w

h
o
le

sa
le

 
o
p

e
r
a

tio
n

 
m

a
n

y
 
b
o
u

tiq
u

e
s 

a
c
r
o
ss 

E
u

r
o
p

e
 
c
o
m

p
lim

e
n

te
d
 
u

s 
fo

r
 

this step and are very happy K
ing L

ouie is part of the FW
F. In our first year first audits 

h
a
v
e
 b

e
e
n

 c
a

r
r
ie

d
 o

u
t a

n
d
 w

e
 a

r
e
 n

o
w

 in
 th

e
 p

r
o
c
e
ss o

f im
p

le
m

e
n

tin
g
 a

d
v

ic
e
s
, c

o
m

m
e
n

ts a
n

d
 

d
ir

e
c
tio

n
s
. T

h
is y

e
a

r
 a

g
a

in
 a

 lo
t o

f o
u

r
 s

u
p

p
lie

r
s w

ill b
e
 a

u
d

ite
d
 a

n
d
 I a

m
 lo

o
k

in
g
 fo

r
w

a
r
d
 

to
 le

a
r
n

 a
n

d
 u

n
d

e
r
sta

n
d
 th

e
 p

e
r
fo

r
m

a
n

c
e
s o

f th
e
se

 s
u

p
p

lie
r
s
. M

o
r
e
o
v
e
r, K

in
g
 L

o
u

ie
 is v

e
r
y
 

a
c
tiv

e
 
r
e
g
a

r
d

in
g
 
th

e
 
E

n
v

ir
o
n

m
e
n

t. 
In

 
tw

o
 
y

e
a

r
s 

tim
e
 
w

e
 
h

a
v
e
 
a

c
h

ie
v
e
d
 
1
0

%
 
o
f 

o
u

r
 
to

ta
l 

volum
e to be w

ith O
rganic cottons, R

ecycled Polyester and Tencel fibres. W
e w

ill continue 

taking new
 steps and finding new

 w
ays”

J
eroen D

ijkem
a

M
A

N
A

G
IN

G
 D

IR
E

C
T

O
R

G
O

A
LS

&

A
C

H
IEV

EM
EN

TS
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In our fi
rst year of the F

W
F m

em
bersh

ip, w
e prim

arily focused on fi
nding out 

w
here exactly our products are being m

ade and in
form

ing everyone along our 

supply chain about the F
W

F m
em

bersh
ip and the fi

rst steps that shou
ld be taken to 

im
plem

ent the F
W

F C
ode of L

abour P
ractices. In th

is process w
e fi

nd it im
portant 

to be as open and tran
sparent as possible tow

ards our suppliers. W
e are em

phasizing 

that C
SR

 has becom
e part of our com

pany strategy and that w
e are starting th

is 

process together. W
e are being respectfu

l tow
ards the suppliers’ interests and listen 

to their suggestion
s and ideas. A

t th
is point the fi

rst audits have been carried out 

at our biggest suppliers and w
e are now

 giving active follow
 up on the points of 

im
provem

ent.  

T
h

is year cam
e w

ith ‘trial and error’ and especially the fi
rst audits that w

ere 

conducted at our T
urk

ish suppliers have been real eye openers. W
e learnt that m

ore 

explan
ation

/in
form

ation and conversation
s are needed to prepare our suppliers for 

the process and audits to prevent con
fusion

. T
hat w

ay w
e m

an
aged to convince our 

suppliers on the im
portance of tran

sparent com
m

un
ication about the production 

location
s. N

ow
 w

e have a clear overview
 of the subcontractors per supplier, w

e 

are w
ork

ing tow
ards a nom

in
ated circle of subcontractors w

here w
e run our 

production
s. W

e m
ake sure that they im

plem
ent the F

W
F C

ode of L
abour P

ractices 

and prepare them
 for audits in the next years. 

T
oday w

e have a stable suppliers portfolio that is covering about 90%
 of our 

production
. A

ll of our suppliers and agents are aw
are of the im

portance of C
SR

 

for our business relation
sh

ip and the steps that w
e need to take to com

ply w
ith 

the F
W

F C
ode of L

abour P
ractices. W

ith these suppliers w
e are tak

ing it to the 

next level in our second year of m
em

bersh
ip. For potential new

 suppliers w
e have 

created an introductory docum
ent in w

h
ich w

e give com
plete in

form
ation about 

the m
em

bersh
ip, expectation

s and steps that shou
ld be taken

.    
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1.1. S
O

U
R

C
IN

G
 S

T
R

A
T

E
G

Y
 &

 P
R

IC
IN

G

E
very 

year new
 

product 
groups and 

m
aterials are added to 

the K
ing L

ouie 

collection
. N

ew
 product groups w

e have added to the collection in 2016 are 

n
ightw

ear, hom
ew

ear and socks. T
o fi

nd suppliers for these new
 product groups, w

e 

have been investigating w
hat the option

s are w
ith

in our existing suppliers portfolio 

and sourcing via our agents, w
ho are fu

lly aw
are of our requirem

ents and k
now

 

our F
W

F protocol. W
hen look

ing for new
 m

aterials, w
e focus on fi

nding m
ore 

sustain
able altern

atives to replace som
e of the less sustain

able qualities that w
e use. 

In the past E
xota started its sourcing process by fi

nding a factory that is specialized 

in w
ork

ing w
ith certain qualities and/or products. Since our F

W
F m

em
bersh

ip w
e 

are slow
ly changing our sourcing strategy and w

ou
ld rather w

ork w
ith existing 

suppliers or suppliers that are k
now

n by our agents. 

1.2
. O

R
G

A
N

IS
A

T
IO

N
 O

F
 T

H
E

 S
O

U
R

C
IN

G
 D

E
P

A
R

T
M

E
N

T
 

O
ur D

esign departm
ent is also the Sourcing departm

ent. O
ur design departm

ent 

exists 
of 

the 
2 

E
xota 

ow
ners, 

the 
H

ead 
of 

D
esign 

&
 

P
roduction

, 
a 

C
h

ief-, 

A
ssistant- and Jun

ior D
esigner. A

 lot of input com
es from

 the ow
ners/H

ead of 

D
esign&

P
roduction

/C
h

ief designers w
ho are visiting several sourcing fairs every 

season
. T

he H
ead of D

esign&
P

roduction takes the decision
s if w

e are going to w
ork 

w
ith a supplier in close com

m
un

ication w
ith the ow

ners and M
an

aging D
irector.

1.3
. P

R
O

D
U

C
T

IO
N

 C
Y

C
L

E

K
ing L

ouie produces 2 m
ain collection

s per year, spring/sum
m

er and fall/w
inter; 

each collection is divided into 4 delivery blocks. A
part from

 that, w
e have a ‘F

lash
’ 

collection per season (so tw
ice a year), w

h
ich is a sm

all addition
al delivery drop.

S
O

U
R

C
IN

G
 

ST
R

A
T

EG
Y

1
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1.4
. S

U
P

P
L

IE
R

 R
E

L
A

T
IO

N
S

W
e are slow

ly sh
ifting from

 production countries in the Far E
ast to W

estern 

countries; w
e are look

ing for a balance betw
een producers in the Far E

ast and in 

W
estern C

ountries. A
t the m

om
ent T

urkey is our m
ost im

portant production 

country. W
ith the current un

stable political situation w
e have been look

ing for 

suppliers in m
ore stable W

estern countries. T
herefore w

e have added Portugal as a 

new
 production country, th

is w
ay w

e can spread the risk a bit m
ore. 

C
hoosing the sourcing country; plays an im

portant role in our business. For K
ing 

L
ouie it is im

portant to have factories close by, so w
e can respond quick

ly in season 

to the m
arket’s dem

and. T
hat explain

s the increase of suppliers in E
urope and 

T
urkey. C

om
m

un
ication is also a crucial criterion as w

e do not get to visit all our 

suppliers and factories every season
, com

m
un

ication needs to be good and clear via 

em
ail and it is a big advantage w

hen suppliers are able to visit us on a regu
lar basis. 

C
SR

 is also im
portant in our sourcing strategy; w

e are look
ing for environ

m
ental 

friend
lier qualities to replace som

e of the existing ones. T
he social side has becom

e 

a crucial criterion as w
ell. W

e realize that it is im
portant that w

e do our research 

and in
form

 the potential suppliers about our plan
s regarding F

W
F to prevent 

unw
illingness to cooperate by suppliers. T

oday w
e have a solid base w

ith suppliers 

w
ith a lot of different areas of expertise w

ith w
hom

 w
e already have or plan to build 

a long-term
 business relation

sh
ip. 

T
here are som

e suppliers w
ith w

hom
 w

e have (tem
porarily) ended our business 

relation
sh

ip. T
he m

ain reason is the decision to not continue w
ith certain product 

groups, such as shoes and hats. In th
is case, w

e can
not provide w

ork for these 

specific suppliers anym
ore. T

here is also a supplier w
ith w

hose products w
e had 

quality issues and therefore w
e decided not to continue the collaboration w

ith h
im

. 

1.5
. IN

T
EG

R
A

T
IO

N
 M

O
N

IT
O

R
IN

G
 A

C
T

IV
IT

IES
 A

N
D

 S
O

U
R

C
IN

G
 D

EC
IS

IO
N

S

D
uring the m

on
itoring activities in our fi

rst year of m
em

bersh
ip, w

e did not notice 

resistance from
 our existing suppliers; m

any of them
 are used to w

ork w
ith social 

com
pliances in

itiatives already. W
hen look

ing for new
 suppliers, w

e try to fi
nd 

them
 via our Interm

ediaries w
ho are aw

are of our w
ishes/requirem

ents regarding 

C
SR

. W
e also integrated in

form
ation about the F

W
F m

em
bersh

ip in our fi
rst 

introduction w
ith (potential) new

 suppliers. A
t th

is point, the m
on

itoring activities 

did not in
fl

uence our sourcing decision
s.  

W
e spend a lot of tim

e to prevent ten
sion

s regarding our F
W

F m
em

bersh
ip w

ith 

suppliers. W
hen ten

sion
s arise w

e have m
eetings, Sk

ype session
s and w

e try to 

em
phasize that w

e are in th
is together. W

e an
alyse the cause of the problem

, ask 

suppliers w
hat w

e can do and m
ake im

provem
ents on our side as w

ell.
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T
urkey is our m

ain production country and is respon
sible for about 60%

 of our 

production volum
e. O

ur biggest and m
ost im

portant suppliers are located in 

Istan
bu

l and our G
O

T
S supplier is located in Izm

ir. O
ur suppliers are frequently 

visiting our head quarters in A
m

sterdam
. D

uring these visits the H
ead of D

esign 

&
 P

roduction is in
form

ing our suppliers about the F
W

F m
em

bersh
ip. W

e fi
nd it 

im
portant to give the supplier in

form
ation about our dedication tow

ards C
orporate 

Social R
espon

sibility. W
e are striving tow

ards good and safe w
ork

ing condition
s 

at all production location
s, care for the environ

m
ent and expect the sam

e from
 our 

suppliers. 

In 2015-2016 w
e have conducted the fi

rst audits in T
urkey. T

he audits are a very 

helpfu
l and in

form
ative tool to fi

nd out about the circum
stances at a specific 

production location
. A

t th
is point w

e are actively follow
ing up the resu

lts from
 the 

a
u

d
it. 

C
O

H
ER

EN
T

 SY
ST

EM
 

FO
R

 M
O

N
IT

O
R

IN
G

 
A

N
D

 R
EM

ED
IA

T
IO

N
 

260%
P

R
O

D
U

C
T

IO
N

 V
O

L
U

M
E
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P
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T
h

is supplier is becom
in

g an im
portant 

partner for K
in

g L
ouie, w

ith production 

volum
es 

stron
gly 

increasin
g 

over 
the 

last season
s. T

herefore w
e have decided 

to conduct an audit in the fi
rst year of 

m
em

bersh
ip. 

W
hen 

w
e 

in
form

ed 
th

is 

supplier, 
w

ho 
has 

contacted 
F

W
F 

by 

h
im

self earlier, he w
as very receptive to 

bein
g the fi

rst of our suppliers to conduct 

an audit. T
h

is supplier is not w
ork

in
g w

ith 

subcontractors for K
in

g L
ouie production

s 

and 
is 

doin
g 

everyth
in

g 
in-house. 

T
he 

m
ain reason for th

is are the strict ru
les 

that com
e w

ith the G
O

T
S in

itiative that 

he 
is 

affi
liated 

w
ith

. 
A

fter 
de 

audit 
w

e 

have 
received 

the 
C

A
P

 
and 

w
e 

started 

w
ork

in
g 

on 
the 

points 
of 

im
provem

ent 

directly. 
M

ost 
points 

w
ere 

‘health 
and 

safety’-related issues that cou
ld be solved 

quick
ly. W

e have an
alysed w

hat points of 

im
provem

ents w
e discovered on our side 

as 
w

ell. 
T

o 
prevent 

excessive 
overtim

e, 

w
e have m

ade the com
m

itm
ent to adjust 

our plan
n

in
g and give orders for fabrics 

sooner, so our supplier can m
ake a better 

plan
n

in
g on h

is side as w
ell. In our second 

year of m
em

bersh
ip w

e w
ant to go m

ore in 

depth on the ‘livin
g w

ages’ subject.  
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T
h

is 
supplier 

is 
K

in
g 

L
ouie’s 

principal 

supplier w
ith w

hom
 w

e are w
ork

in
g for 

over 20 years. T
h

is supplier is respon
sible 

for 45%
 of our production

. T
herefore it w

as 

a logical decision to plan an audit at th
is 

supplier and it’s 3 (out of 4) subcontractors 

in our fi
rst year of m

em
bersh

ip. D
urin

g 

th
is 

audit 
m

any 
points 

of 
im

provem
ent 

cam
e forw

ard; ‘H
ealth and Safety’-issues, 

but also ‘C
om

m
un

ication’-issues such as 

the use of subcontractors that w
ere not 

authorized 
by 

K
in

g 
L

ouie. 
T

he 
biggest 

lesson w
e have learnt from

 th
is audit is 

that 
m

ore 
explan

ation
/in

form
ation 

and 

conversation
s are needed to prepare our 

suppliers 
for 

the 
process 

and 
audits 

to 

prevent con
fusion

. T
h

is w
ay w

e hope to 

m
ake 

sure 
that 

suppliers 
feel 

that 
they 

can be com
pletely tran

sparent about the 

situation at the suppliers and the different 

production addresses. A
t th

is m
om

ent w
e 

have a clear overview
 of the subcontractors 

that are w
ork

in
g for th

is supplier and w
e 

a
r
e
 

p
r
e

p
a

r
in

g
 

t
h

e
m

 
fo

r
 

t
h

e
 

a
u

d
it 

in
 

o
u

r
 

second year of m
em

bersh
ip.  
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T
h

is 
interm

ediary 
has 

con
nected 

us 

w
ith 

6 
suppliers 

w
ho 

each 
have 

their 

ow
n speciality (socks, n

ightw
ear, jerseys, 

w
oven

s, k
n

its). O
ur agent is respon

sible 

for 
all 

our 
com

m
un

ication
. 

T
h

is 
agent 

has 
been 

very 
tran

sparent 
about 

the 

production 
location

s 
and 

the 
use 

of 

subcontractors. 
A

t 
th

is 
point, 

w
e 

have 

a stable portfolio of suppliers w
ith th

is 

agent. 
W

e 
w

ill 
stabilize 

the 
production 

volum
e so there is a clear expectation of 

the production volum
e per supplier. W

hen 

w
e have w

ishes for new
 product groups, 

w
e involve our agent in the process, so she 

can investigate the option
s w

ith k
now

n 

suppliers. W
hen our agent is sourcin

g for 

a new
 supplier, she is w

ell aw
are of our 

(C
SR

) 
requirem

ents 
and 

w
ishes 

and 
is 

selective in her choice.  
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N
ext to T

urkey, C
h

in
a is an im

portant production country for K
ing L

ouie. W
e w

ork 

w
ith 16 different C

h
inese suppliers, w

ho m
ostly specialize in k

n
itw

ear, coats, and a 

sm
all part in accessories. C

h
in

a is covering approxim
ately 38%

 of our production
. 

W
hen w

e started in
form

ing our suppliers about our F
W

F m
em

bersh
ip, w

e noticed 

that m
ost of them

 are used to w
ork

ing w
ith Social C

om
pliances In

itiatives. In 

general they understand our decision to becom
e a F

W
F m

em
ber, are cooperative 

and tran
sparent in sharing in

form
ation about the production location

s. In our fi
rst 

year of m
em

bersh
ip w

e have gathered and quality assessed reports by other Social 

C
om

pliances In
itiatives such as B

SC
I. A

t th
is m

om
ent w

e start to actively follow
 

up the available reports and are plan
n

ing to audit our m
ost im

portant C
h

inese 

suppliers in the second year of m
em

bersh
ip.
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W
e have recently started producing in Portugal as a back up for our T

urk
ish 

production
s due to the un

stable political situation in T
urkey. W

e are exploring the 

different option
s via an agent and have started w

ith sm
all quantities at 2 different 

suppliers; together they are covering < 1%
 of our production

. O
ur Portuguese agent 

is frequently visiting our offi
ce and is in

form
ed about our requirem

ents regarding 

F
W

F. She is tran
sparent about the production location

s and selective w
hen sourcing 

for new
 suppliers.

2
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. S
U

P
P

L
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S

 IN
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D
IA

 &
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O
L

A
N

D

T
he suppliers that w

e w
ere w

ork
ing w

ith in India and Poland are not active 

anym
ore. B

oth suppliers w
ere producing a specific product group that w

e didn’t 

continue in our current collection
s.
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In the ‘90s, the fi
rst E

xota shop (E
xota is the overall com

pany of K
ing L

ouie) opened 

at the H
arten

straat, in A
m

sterdam
s fam

ous ‘N
egen Straatjes’. In 2004 E

xota open
s 

its second shop - right across the fi
rst shop. N

ext to the entire K
ing L

ouie collection
, 

the E
xota shops sell approxim

ately 20 extern
al brands. T

hese brands w
ill all be 

in
form

ed about our F
W

F m
em

bersh
ip by the E

xota buyer and asked to sign the 

F
W

F question
n

aire for extern
al production

. B
y gathering in

form
ation about the 

brands that are being sold in the E
xota shops, w

e hope to learn w
hether they are 

also tak
ing their supply chain respon

sibilities seriously. If these brands are not a 

m
em

ber of F
W

F or a sim
ilar organ

isation
, w

e hope to encourage them
 to investigate 

social com
pliances in

itiatives and try to im
prove the w

ork
ing condition

s at their 

production location
s.
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A
ll com

plaints w
ill be received by our C

SR
 respon

sible, w
ho w

ill directly in
form

 

the H
ead of D

esign &
 P

roduction about the com
plaint. T

ogether they w
ill try to fi

nd 

out w
hat has caused the com

plaint and address it to the factory m
an

agem
ent. W

hen 

w
e are un

able to solve the problem
 on our ow

n
, w

e w
ill contact F

W
F to assist us in 

solving the problem
. 

T
o m

ake sure that w
orkers at our suppliers are aw

are of the F
W

F com
plaint 

m
echan

ism
, w

e check if the W
orkers In

form
ation Sheet are posted at all production 

location
s. T

he W
orkers In

form
ation Sheet shou

ld be posted in a local language on a 

visible and easily accessible place. 

U
ntil now

, w
e did not receive any com

plaints from
 the w

orkers at our different 

suppliers.
C
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Season
al sales presentation

s

            

           M
arketing &

 Sales Staff  

         C
ollection developm

ent

            

  D
esign

, P
urchasing and sourcing 

  M
onth

ly sustain
ability m

eetings

            

              M
an

agem
ent team

 

  M
onth

ly sustain
ability m

eetings 

            

                   B
oard m

em
bers 

Intern
ation

al sales presentation
s

            

            R
etail &

 E
com

 staff 
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E
very season w

e invite m
ost of our interm

ediaries and agents to com
e to our offi

ce. 

In these m
eetings w

e w
ill in

form
 them

 about F
W

F, our com
pany strategy and our 

criteria w
hen sourcing for new

 factories. W
hen w

e already audited factories lin
ked 

to the interm
ediary/agent w

e w
ill discuss the state of affairs as w

ell. 
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K
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R
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W
e have tw

o different w
ays of w

ork
ing; w

e have m
anufacturers w

ith w
hom

 w
e 

have direct contact and w
e have m

anufacturers w
here the contact goes via an 

interm
ediary/agent. 

T
he situation w

here w
e have direct contact w

ith the m
anufacturer, w

e invite them
 

over at our head quarters and/or visit them
 at the an

nual fairs. W
e give them

 direct 

in
struction

s, in
form

ation to im
plem

ent the F
W

F code. W
ith them

 w
e have our 

an
alysis and discussion

s about the C
orrective A

ction Plan
s. 

W
hen w

ork
ing via an interm

ediary/agent, their prim
ary role is being our contact 

person
. T

hey w
ill in

struct the factories in local languages w
hat shou

ld be done 

regarding the F
W

F m
em

bersh
ip. T

he interm
ediaries/agents are our contact person 

in m
on

itoring the labour condition
s. W

ith them
 w

e w
ill go trough the audit reports, 

C
A

P
’s and have our discussion

s and root cause an
alyses. B

ecause w
e do not have 

direct contact w
ith factories w

hen w
e are w

ork
ing via interm

ediaries, they play 

a big role in forw
arding the in

form
ation and im

plem
enting im

provem
ents in the 

fa
c

to
r
ie

s
. 

W
e try to train our suppliers and interm

ediaries ourselves as good as possible. 

W
hen w

e detect that th
is isn’t su

ffi
cient, w

e invite them
 to have W

orkplace 

E
ducation P

rogram
m

e T
rain

ing at their production sites. 
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W
e use the corrective action plan (C

A
P) excel sheet to set dead

lines according to the 

tim
efram

es set in the C
A

P. W
e also ask our suppliers to use the excel fi

le to fi
ll out 

the points on w
h

ich progress has been m
ade. T

h
is w

ay is clear w
h

ich points are still 

open and w
h

ich are already closed.  

In our fi
rst year of m

em
bersh

ip, w
e prim

arily focused on fi
nding out w

here exactly 

our products are being m
ade. T

urkey, our m
ain production country, is k

now
n for 

suppliers that outsource production to different subcontractors. W
e have invited 

our suppliers over at our offi
ce to in

form
 them

 about our m
em

bersh
ip and the 

im
portance of in

form
ing us about the use of subcontractors. For som

e suppliers the 

com
plete in

form
ation cam

e out directly, w
hen fi

lling out the Q
uestion

n
aire. For 

others it took us m
ore tim

e and conversation
s to convince them

 to in
form

 us about 

all subcontractors.  
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T
he m

ain m
edium

 of com
m

un
ication w

ith our custom
ers is our w

ebsite. O
n the 

‘about us’-page custom
ers can fi

nd our com
pany h

istory and plan
s for the future. 

H
ere w

e in
form

 the custom
er about join

ing F
W

F m
em

ber since 2015 and w
hat 

our m
em

bersh
ip m

ean
s to us. N

ext to the F
W

F m
em

bersh
ip, w

e are also proud
ly 

m
ention

ing the fact that a grow
ing part of our collection is G

O
T

S certified. 
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A
s a m

em
ber of M

O
D

IN
T

 w
e keep ourselves in

form
ed about the latest in

itiatives 

and developm
ents on various subjects w

ith
in the garm

ent industry. W
e have also 

con
su

lted the F
W

F resources on country related subjects such as the subject of 

Syrian R
efugees in T

urkey w
hen addressing it to our suppliers. 
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K
ing L

ouie is lin
ked to W

ings of Support, a private in
itiative by K

L
M

 staff. T
he 

aircrew
 has started th

is in
itiative to support projects in developing countries that 

provide shelter and education to ch
ildren

. W
e don

ate a part of our second quality 

cloth
ing, like coats, to W

O
S for w

om
en and ch

ildren in developing countries to 

w
ear.
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King Louie & Petit Louie | Schakelstraat 17 | 1014 AW Amsterdam | NL 

Please also visit www.kinglouie.nl to follow our current developments and actions.
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